
COMMUNICATIONS & SOCIAL IMPACT

Maria Eugenia Alurralde

I believe in the power of storytelling to drive social impact. I
manage communications projects to support non-profits and
social entrepreneurs in their missions, by creating impactful
campaigns, bold content, and compelling strategies.



KILKAY is my social impact venture. It’s a free
communications advisory program for social
entrepreneurs and innovators. Through 3 tailored
sessions, I work together with entrepreneurs to
support them with strategic communication tools and
insights.

Find out more about KILKAY.

KILKAY - Social Impact Storytelling

https://kilkay.marualurralde.com.ar/


Writing samples & research

Thesis for MSc. International Development Studies at the University of
Amsterdam |  The invaluable aid: an aidnographic analysis of the interventions
of volunteers in 

       contexts of forced displacement

Article for World Economic Forum | How could AI shape the future of career
coaching?

Article for HR magazine Revista Cariere | Finding meaning in the age of AI

Web story for UNHCR website (in Spanish) |Creación de espacio de diálogo
entre organizaciones, refugiados y solicitantes de asilo en Argentina

Web story for Generation website | The story of Carolina

https://scripties.uba.uva.nl/search?id=c6885854
https://scripties.uba.uva.nl/search?id=c6885854
https://scripties.uba.uva.nl/search?id=c6885854
https://scripties.uba.uva.nl/search?id=c6885854
https://www.weforum.org/agenda/preview/fd257cef-9630-4999-95e6-436a2502ef08/
https://www.weforum.org/agenda/preview/fd257cef-9630-4999-95e6-436a2502ef08/
https://revistacariere.ro/leadership/english-section/finding-meaning-in-the-age-of-ai/
https://www.acnur.org/noticias/historias/creacion-de-espacio-de-dialogo-entre-organizaciones-refugiados-y-solicitantes-de
https://www.acnur.org/noticias/historias/creacion-de-espacio-de-dialogo-entre-organizaciones-refugiados-y-solicitantes-de
https://www.generation.org/stories/carolina-colombia/
https://www.generation.org/stories/carolina-colombia/


Instagram content for youth
vote campaign

Instagram sample for UNICEF Argentina.
Part of a social media campaign to promote youth 
participation during national elections in Argentina.  

SEE MORE

https://www.instagram.com/p/B4GIpRll4S9/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


SEE MORE

TikTok content for COVID-19 awareness 
campaign

TikTok video sample for UNICEF Argentina.
Part of a COVID-19 campaign to raise awareness on
the correct protective measures against the virus.

https://www.tiktok.com/@unicefargentina/video/6948813899319856389?is_from_webapp=v1&web_id=7058957551955084805


SEE MORE

LinkedIn content for midcareer 
research campaign

LinkedIn sample for global NGO Generation, developed
in partnership with a creative agency.
Part of a social media campaign to share the results of
a research report about the role of older and midcareer
professionals in the current workforce. 

https://www.linkedin.com/feed/update/urn:li:activity:7117086556816838656


Twitter/X content for 
vaccination campaign

Twitter/X sample for UNICEF Argentina.
Part of a communications campaign on the
 importance of vaccination.

SEE MORE

https://x.com/UNICEFargentina/status/1388104345040863232?s=20


THANK YOU!
Find me on

https://twitter.com/marualurralde
https://www.linkedin.com/in/mariaeugeniaalurralde/

